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Abstract

The need for immigrant labor in the state of Florida is great given Florida’s high crop yield and 
year-round growing season. Despite the necessity of immigrant labor, these workers fight various 
forms of oppression daily, including marginalization and exploitation. Workers are often 
underpaid, if paid at all, and because of their “illegal” status, these workers are often ignored by 
society at large. This report describes a smartphone application, Fair & Square, and how it can be 
used to fight this oppression and advocate for fair labor practices in Florida’s many farms. By 
intervening at the point at which restaurant-goers and grocery shoppers plan their restaurant/
grocery experience, Fair & Square is in a unique position to make a continuous and lasting 
impact on the lives of consumers, which can directly translate into a lasting impact on the farms 
that source these restaurants and groceries. Fair & Square will allow users to place pressure on 
restaurants and groceries in the Central Florida area by rating these businesses not only on diner 
and shopper experience, but on their sourcing of products from farms that practice fair labor.
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1. Background

Though actual numbers are not known, it is estimated that over 700,000 illegal immigrants 
resided in the state of Florida in 2009 (Ramos, 2010). Many of these undocumented workers find 
employment at Florida farms and there are a number of reasons for this trend. First, Florida is the 
second highest crop producing state in the country. Given the large yields, the moderate 
temperatures and the long growing seasons in Florida, there is high demand for farm workers 
year round. Second, it is important to note that the pay associated with farm labor is not 
commensurate with the physical demands of the job. As a result of the low pay for hard labor, 
individuals who can avoid this type of work in favor of other less strenuous low paying jobs or 
who are eligible for unemployment benefits, elect those in favor of farm labor. In short, farm 
worker positions are not highly sought after rather, they are actually difficult to fill. Third, illegal 
immigrants come to the United States prepared to do whatever work is necessary in order to 
make a living. That includes taking jobs that others would not consider under conditions that 
others would not accept. A final contributing factor to the creation of this situation is the fact that 
many of the illegal immigrants who arrive in this country do not speak English. Since reading or 
writing skills are not required to complete the tasks associated with farm labor, farm work 
becomes one of the few employment opportunities through which they can fulfill their work 
obligations without needing English language skills. The wide availability of farm work 
combined with the limitations of alternative work opportunities that non-English speaking 
immigrants are able to secure, combine to create the basis for the social justice issue surrounding 
farm workers and unfair labor practices.

Young (1990) identifies five traits that characterize oppression: marginalization, exploitation, 
imperialism, violence and powerlessness. Based on Young’s description of oppression, farm 
workers qualify as an oppressed group. Though we have already noted the low pay that is 
common for farm workers, the unfortunate reality is that they are often not paid for daily labor. 
As a result of their undocumented status, they cannot turn to the legal or justice system for 
assistance in recuperating lost wages. In addition to low pay or a lack of pay, farm workers do 
not have health care benefits and regularly work when they are ill or injured. The standard work 
day for farm workers is at least 12 hours and in that time they are expected to harvest designated 
pounds per hour and are only allowed to use the restroom during a designated break during the 
day.

Most U.S. citizens are accustomed to perpetual access to almost unlimited food options via 
farmers markets, local grocers, large chain grocery stores, and/or restaurants. The availability of 
food products in general is so ingrained as a way of life that we hardly take the time to consider 
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food beyond questions related to what we are craving at a given moment or what is close by for a 
quick bite. Though food is a physical necessity and central to family and social life, in general 
U.S. citizens know very little about their food supply, where it came from and what was involved 
in getting it to their plates.

This project seeks to make the connection between the conditions of the lives of farm workers 
and the foods that we eat. In tracing these connections, we discovered vast amounts of 
information from some of the actors in the network and little to none from other actors in the 
network. Grabill (2007) refers to metis, the unique knowledge gained through experience. This 
project sought to reach the people with ground level knowledge and experience with food 
production and distribution systems in the local Orlando area in order to develop an app to 
support fair labor.

1.1      Need for Fair & Square

Farm worker advocacy groups who informed this project consistently indicated an awareness 
that they are not employing technology in the service of their cause. They acknowledge that 
technology can help to raise the visibility of farm workers causes and that as organizations they 
are not leveraging those opportunities. These organizations expressed a pressing need for 
technology resources and also acknowledged a severe lack of expertise in this area. It bears 
mentioning that many of these organizations are grassroots, community efforts that do not have 
large operating budgets.

A number of newer restaurants in the Orlando area advertise the local farms where they source 
their produce, beef and other food products that they prepare. The menus indicate brief 
descriptions next to each menu item and their websites provide detailed information about the 
farms. In these few cases, it is simple to connect the actors in these networks. Because these lines 
are easy to trace, as a consumer, it is easy to establish whether or not these particular restaurants 
are supporting farms that support fair labor practices. The broader issue is that these few 
restaurants are in the minority.

The majority of restaurants source their food products from mid to large sized distributors and at 
this level, tracking mechanisms are nonexistent. Local distributors buy produce from multiple 
farms and the products are mixed. Produce from farms that practice fair labor are mixed with 
produce from farms that do not and this convolutes the ability of consumers and restaurants to 
make food choices that support fair labor.
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Currently there are a number of food fairness apps available but they do not address fair labor or 
attempt to make visible the invisible lines of distribution or means of production. Information 
regarding farms, distributors, grocers and restaurants should be made available for consumers 
who are interested in making food choices that support fair labor.

1.2      Objectives and Goals of Fair & Square   

The primary goal of Fair & Square is to support fair labor practices for farm workers. Several 
objectives serve to support this goal: track and document local food distribution systems to place 
information in the hands of consumers; create a mechanism that collects information related to 
fair labor practices and known lines of distribution; make this information readily available for 
consumers who are making decisions regarding food purchases.
           
1.3    Limitations of existing information

This project pursued two separate, parallel tracks that converged on a single issue and resulted in 
this proposed app. On the one hand, we pursued an understanding of the social injustice 
associated with farm worker labor. On the other hand, we reviewed and subsequently pursued an 
understanding of the food production and distributions systems in the local Orlando area and 
analyzed how to leverage technology to make information accessible to consumers. In both 
cases, we encountered limitations.

One significant issue is the lack of direct access to farm workers. Though farm workers live and 
work under harsh conditions, they are reticent to speak out for fear of losing their jobs, or worse, 
expose themselves to attention from the legal or justice system. The ability to dwell directly with 
farm workers would allow researchers to experience a typical work day first hand. Even if a 
study of this nature was approved by a farm owner, the owner would still have the ability to exert 
pressure on the farm workers in an effort to skew the impression created. Due to the 
overwhelming power asymmetry inherent in the farmer farm worker relationship, it seems 
unlikely that acquiring direct access to farm workers would yield valid results.

Another significant technological limitation is the lack of a food tracking system. Putting the 
social justice aspect of this project aside momentarily, the existence of a food tracking system 
would provide a foundation that would greatly facilitate this project as the lines of distribution 
and the relationships between actors would be defined.  The lack of this tracking system creates 
another dimension that needs to be accounted for and established as part of this project. This 
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project, whose ultimate goal is to advocate for fair labor practices, also has to establish the 
database of information as an API does not currently exist.

2. Overview of Existing and Planned Systems

2.1    Selection and Review criteria

The first step in this process was to try and reach farm workers directly. Since this was not 
possible, we blanketed local organizations that support farm workers. The advocates who work 
within these organizations have direct lines of contact with farm workers and were able to 
provide details regarding the living and working conditions of farm workers. We also researched 
existing apps related to fair food, fair trade, fair labor and food justice programs.

2.2    Existing Apps and Websites

This is the list of applications or websites related to our project or providing functionality desired 
for our project design:

Foursquare
A location-based social networking website that uses GPS technology and 
OpenStreetMap. Users “check in” at local venues and based on the number of times 
that users check in at particular venues, they earn points, badges and mayorships. 
Friends and acquaintances can follow each other at specific locations. Users can also 
post their locations on Facebook or Twitter and notify friends once they have checked 
in at a particular location.

Starbucks
Starbucks hosts a “find a store” webpage that allows patrons to search for Starbucks 
coffee shops across the globe. Users may search based on their geolocation or by 
searching for an address. The webpage also hosts a drop down menu that allows users 
to filter their searches based on 24-hour service, free wifi, drivethrus, and more.

!
!     Veg Out

An iPhone app that provides users with a database of vegetarian restaurants in a variety 
of locations. It is useful both to vegetarians and lovers of vegetarian cuisine who want 
to find new restaurants to try in their home towns, or to people who are traveling who 
might need to find a vegetarian restaurant in a pinch. The app also allows users to 
upload reviews on the restaurants they’ve visited.
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3rd World Farmer
A web based simulation game on sustaining a farm as well as the family in a third 
world country. Through this game the user learns the difficulties of managing a farm 
with unpredictable climate, bad harvests, civil wars and corrupt governments. Family 
members can be sent off to earn more income to help feed the family and maintain the 
farm, but with the risk of losing the family member. This game was built to help users 
see the issues happening in third world countries as well as hoping to encourage social 
change.

Urbanspoon
Urbanspoon is an app/webpage that compiles ratings about restaurants from 
professional food critics and every day diners alike. The app hosts a vast database of 
restaurants and reviews that span the United States, Canada, Australia, and several 
other countries. Users may browse the database by city and select a restaurant based on 
cuisine and price. When submitting a review, diners are asked to provide a detailed 
description of their experience. There are no metrics on which to rate a restaurant.

Diner’s Guide
This app was created by the Restaurant Opportunities Center United in the hopes that it 
would help integrate information on food service labor issues into dining choices. The 
information provided by the app “lists average wages, benefits and upward mobility 
information for food-industry employees.” Currently there are only nine cities 
providing information for this app. The app features the ability to search for restaurants 
that provide fair benefits and wages for their employees while also offering the ability 
to tweet to restaurants about working conditions.

2.3    Summary of Existing Apps

While several of the aforementioned apps offer users tools to help them select restaurants based 
on dietary preferences or ethical beliefs, none of them allow users to intervene on behalf of the 
producers of the desired product (food bought in a restaurant or grocery). However, Like Veg 
Out, Urbanspoon, and Diner’s Guide, Fair & Square seeks to utilize user-generated data to 
provide restaurant goers and shoppers with metrics that will help them make an informed choice 
when selecting a restaurant or grocery. Urbanspoon offers a vast database of restaurant reviews, 
and while Fair & Square will seek to build a similar database, it will not limit users to only 
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narrative-oriented reviews. Fair & Square will allow users to rate restaurants based on several 
criteria and submit detailed descriptions of their experiences if they so choose.

Like Foursquare, Fair & Square will heavily utilize GPS map technology. It will be critical for 
Fair & Square users to use GPS technology to locate a restaurant and calculate its distance from 
their current location. Moreover, Foursquare offers much in the way of social-based app 
functions; one of its core features is the ability to help users interact. Fair & Square will seek to 
build interaction through its user-ratings feature, but will not utilize the particular reward system 
that Foursquare employs (granting of badges for “check-ins”).

Fair & Square and 3rd World Farmer both focus on the oppression of similar groups, but Fair & 
Square will not offer the narrative-oriented simulation that 3rd World Farmer does. However, it 
will be crucial for Fair & Square to attempt to capture the empathy that 3rd World Farmer 
generates and impart this onto the user.
   
The Starbucks “find a store” webpage was closely examined for its detailed drop down menu 
that allows users to filter their search results. While the Starbucks page only allows users the 
ability to find a store, Fair & Square will also allow users to provide feedback about and rate a 
particular store or restaurant.

2.4    Planned Projects

Projects that are currently in the works similar to our concept or purpose:

Agricultural Justice Program (AJP)
The AJP developed a Food Justice Certified label that is a democratically governed by 
farmers, workers and businesses. The mission of the AJP has been to include 
stakeholders in every step of the development program. While it is certainly a positive 
that this certification process exists and the standards for certification are high, the 
downside is that the process is labor-intensive and time consuming. The Family 
Garden in Bell, Florida is the first and only farm currently certified in the Southeastern 
US. While the AJP website provides detailed information regarding the certification 
process, the organizational structure and the mission of the program, they do not seem 
to employ consumer-facing technologies to further their reach or mission.
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3. Stakeholder Analysis: Methods

In consideration of the farm workers, the Fair & Square design team developed a flowchart that 
attempts to capture the workflow beginning with farm labor and ending with restaurant-goers or 
grocery-shoppers making a purchase. As a mobile application, Fair & Square attempts to 
intervene on behalf of the farm worker at the point at which a restaurant-goer or grocery-shopper 
considers selecting a restaurant or making a purchase. 
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Figure 1. Fair & Square Intervention Flowchart
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3.1    Design Parameters

In consideration of the potential users of Fair & Square, the design team conducted a contextual 
design approach as outlined by Holtzblatt and Beyer (1993). The team contacted individuals who 
were known to eat out at restaurants during the week and asked the individuals to contact them 
via phone or text message whenever they considered their restaurant choices. The team made 
notes as the individuals described the idiosyncrasies of their selection process, and after the 
individual had made their decision, the team asked a series of follow-up questions to clarify 
information. The resulting narratives brought to the surface seven metrics in particular that 
encapsulated the specific desires upon which the individuals made their restaurant selections: 
budget, craving (type of cuisine desired), familiarity, consistency, specials, availability (both in 
regards to the individual and the restaurant), and location. The following image shows how these 
metrics act as constraints between individuals and restaurants. Individuals must consider these 
constraints before making a restaurant selection, and restaurants must consider the metrics in 
order to successfully market to an individual.

Figure 2. Fair & Square Constraints
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3.2    Farm Workers

As noted previously, we were unable to reach farm workers directly and as a result we relied on 
the community organizations listed below to relay the key issues that farmers identify as most 
problematic.

CATA (El Comite de Apoyo a los Trabajadore Agricolas / The Farm Workers 
Support Committee)
A migrant farm worker organization that was created, organized and is governed by 
migrant farm workers. The mission of the association is to organize and take collective 
action to compel social change. The committee acknowledges that the current food 
system in the U.S. is biased against farm workers and actively pursues reforms to 
benefit the economic and social conditions of farm workers.

CommUnity Hope Center
A community center helping local immigrants and working-low income families 
particularly with education. They are assisting them with passing the GED, but find 
that even with the resources available their students sometimes fall through the cracks. 
They are looking for a website/app resource that would help target learning the 
academic English required to pass the GED and most GED website are “out of reach” 
for non-native English speaking individuals. They also felt that if these English based 
websites could read back in Spanish it would help them understand English better.

Latino Leadership
An organization that is dedicated to educating and positively engaging with the Latino 
community of Central Florida. Latino Leadership focuses primarily on educating youth 
and providing the young community with strong economic and educational leaders. 
The organization has recently put on a conference at the University of Central Florida 
for Central Floridian high school students to promote college education, and holds 
continuing workshops at local churches to promote Latino citizenship and community 
building.

CIW (Coalition of Immokalee Workers)
A farm worker led coalition that seeks to end modern day slavery and unfair labor 
practices in agriculture. CIW’s Campaign for Fair Food (CFF) seeks to partner with 
major corporate buyers to end farm worker exploitation. The CIW also created the Fair 
Food Program (FFP) and the Anti-Slavery Campaign. The CIW expressed that of the 
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many challenges faced by farm workers, issues related to fair labor practices are the 
single most important since it impacts all aspects of their health and well-being.  

RCMA
The Redlands Christian Migrant Association is an organization that is dedicated to the 
health and safety of young migrant children. They operate 71 health centers in Florida 
that serve the rural poor. Recently, they have focused a great deal of attention on 
education, and work with migrant children on utilizing technology such as iPads in 
schools. The RCMA works with both parents and children on using technology for 
educational purposes and seeks to make the educational process transparent for the 
parents through meetings and providing links to their children’s learning programs.

3.3    Consumer Case Studies

Consumers were asked to contact a design team member when they were in the process of 
deciding which restaurant to select for a meal. As part of the case studies, the design team 
collected generic information from the consumers including: name, time of day, level of hunger 
and whether or not the consumer was making the restaurant decision on his or her own or as part 
of a group. Beyond noting that generic information, the design team members followed the lead 
of the consumers and simply took notes as the consumers talked through the reasons to select or 
not select a particular restaurant from the possible options. The design team members only 
interjected in the process to request details regarding the reasons for selecting or not selecting 
each possible option. In other words, if a consumer mentioned one restaurant as a possibility and 
subsequently moved on to the next option without providing a reason for non-selection, they 
were asked to identify the reason(s) for non-selection. Similarly, once the consumer made a 
restaurant choice, they were asked to articulate the reason(s) why the particular restaurant was 
selected. All of the feedback provided by the consumers was noted by a design team member.
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Table 1. Contextual Design Data

Table 2. Contextual Design Data Continued
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Once feedback was collected from multiple consumers, the design team analyzed the data and 
determined which metrics were the most prevalent in making restaurant selections. The 
following emerged as the key metrics associated with making restaurant choices:

Table 3. Metrics

The data were represented as polargraphs in order to visualize the data. The data points collected 
from each user were then aggregated to establish which metrics were predominant across the 
multiple consumers who were surveyed.

Figure 3. Consumer Polargraphs
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Figure 4. Aggregated Consumer Polargraph

3.4    Distributors

The design team attempted to contact several distributors, and both large and small commercial 
farms in the South and Central Florida area but was unsuccessful in establishing contact. As the 
project continues, we will continue to attempt to establish a working relationship with these 
entities:

Todd’s Quality Tomatoes Inc.
This distributor prides itself in its production of quality fruits and vegetables and 
services seven counties in Central Florida. Todd’s Quality Tomatoes Inc. undergoes a 
yearly 3rd party audit so as to maintain the strictest standards of food safety and 
quality.

East End Market
The East End Market is a hub and venue for many local producers and chefs in the 
Central Florida area.

Lady Moon Farms
Lady Moon Farms is a large farm/distributor located in Chambersburg, PA. It recently 
opened a large farm in the Central Florida area to allow its migrant workers an 
opportunity to travel between climates and maintain a living wage throughout the 
various seasons. Lady Moon Farms proudly practices fair labor and was the first farm 
to join the Coalition of Immokalee Workers.  
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Fresh Point Market
Fresh Point Market is a nationwide produce distribution company that has a division 
located in South Florida. Fresh Point values food safety, sustainability, quality, and 
sourcing from local farms.

As we continue to forge dialogues with these entities, we will establish a set of metrics aimed at 
defining fair labor practices. As a starting point, we looked to Schuller’s Pattern Language on 
Fair Labor (2008). While these criteria for defining a Fair Labor social justice issue are thorough 
and so far indicative of the situations we’ve been able to identify in regards to the farm workers, 
more research is needed before we can clearly articulate our Fair Labor metrics. Once 
established, the metrics will be implemented into our app rating system so users can rate 
restaurants and groceries based on the fair labor practices from where they source their produce.

3.5    Restaurants

The following restaurants in the Orlando area advertise where their food is sourced:

Cask & Larder
This restaurant supports independent farms. The meat and produce they purchase come 
from the southern region including: Florida, Kentucky, South Carolina, Tennessee, and 
Texas.

The Ravenous Pig
A sister location to Cask & Larder. Their food is purchased from several farms in 
Florida, as well as a mill in South Carolina.

The Rusty Spoon
This restaurant, located in downtown Orlando, purchases from local farms which they 
provide a list of on their website.

3.6    Local Grocers

These are the grocers we spoke with to get a better understanding of the community:

Local Roots
An Orlando area produce market that sells directly to consumers and also sources local 
restaurants. They are both a market and a distributor.
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Fresh 24
An Orlando area market that sells local, seasonal produce. The owners purchase 
produce from local farmers and the lines of distribution are direct from the farm to the 
market and then the consumer. The volume of produce in the market is limited and all 
of the produce items are labeled to reflect the farm where the produce was grown as 
well as the name(s) of the farm owners. The owners of Fresh 24 drive out to their 
partner farms to collect the produce and they have established relationships with the 
owners and the workers at each of the farms. The owners note that many of the farms 
are family-owned and that these farms only grow produce that is in season since all of 
the farms are local. The owner indicated that when the local farms are not in peak 
production season, they drive to Georgia, South Carolina and/or North Carolina and 
purchase produce directly from farmers in those states with whom they also partner. 
Fresh 24 posts the produce that they receive daily on their website and on Facebook to 
alert consumers to the produce that is available.

They also noted that there is a market in the Lakeland area known as “the boneyard” 
where large farms from that area sell the leftovers that did not make it to market. They 
noted that in addition to selling to brokers, restaurants also purchase produce directly 
from the boneyard.

Eat More Produce
An Orlando area market that sells local, seasonal produce. Local farmers sell their 
produce to the market and the produce is purchased directly by consumers and local 
restaurants. In addition to produce, this market sells other organic food items like 
cheeses, crackers, and wine. The employees who provided information noted local 
restaurants who purchase their produce at their market. They also specifically noted 
that the bananas they sell are not sourced from local farms because Dole has cornered 
that market.

4. Stakeholder Analysis: Findings

This section sums up the various discussions with the stakeholders. Each stakeholder plays a key 
role in the continuing development of Fair & Square, and each stakeholder’s needs should be 
addressed with high value and priority.
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4.1    Findings from Current Partners: Farm Workers

Speaking with individual farm workers has been a challenging task. The design team attempted 
to make contact with the workers through multiple organizations located in Central Florida 
(Latino Leadership Inc., RCMA, CATA, etc.) but have thus far been unable to establish a 
dialogue with these individuals. We calculate that as our time spent dwelling with these 
organizations increases, our ability to forge a working relationship with individual workers will 
also increase. The lives of individual farm workers are very valuable to the project, and pursuing 
this relationship will receive top priority.

4.2    Findings from Current Partners: Consumers

Feedback received from the multiple consumers we consulted provided us with excellent ideas 
with which we plan to move forward. By following Holtzblatt and Beyer’s (1993) contextual 
design approach, we were able to observe consumers during the natural decision-making process 
of selecting a restaurant, which aided in the creation of our initial paper-prototype. Using that 
information, we were able to present that prototype to those individuals, and observe their 
interaction with it. Using those observations, along with follow up conversations with those 
individuals allowed us to make necessary changes to the design. We plan to present our updated 
design to these individuals so as to receive more feedback and alter our design accordingly. 
Because these consumers represent our pool of potential users, their needs, wants, and 
confusions should be addressed and given high priority.

4.3    Findings from Current Partners: Distributors

Several distributors host websites that offer a transparent look into their operations, practices, 
and values. The distributors seem openly concerned with high food quality and safety, and 
sourcing from local farms. Unfortunately, we were unable to establish contact with these 
organizations, but we plan to continue our efforts. These distributors will be crucial to our project 
as we develop metrics that can rate restaurants and groceries on sourcing from the distributors 
that practice fair labor.

4.4     Findings from Current Partners: Restaurants

Several local restaurants openly display which farms (produce and meat) and distributors they 
purchase from on their websites. We were not able to reach them for more information as to how 
they felt farm workers were being treated at the farms with whom they do business. Based on the 
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information openly provided they seemed concerned about purchasing from small local farms 
and only seasonal foods.

4.5    Findings from Current Partners: Local Grocers

Local grocers have a clear sense for the local food distribution system and the benefits to 
knowing where and under what conditions food products were sourced. They have close working 
relationships with local farmers and support fair labor practices.

5. Technical Design

The functionality of the application, Fair & Square, was determined by the collective feedback 
from individuals making food choices. The application will provide another layer of choice to the 
basic restaurant selection by giving the user the option to select establishments which purchase 
produce from farms that practice fair labor for their farm workers.

5.1    Applications and Functions

This application includes features that allow consumers to make more informed choices as to 
which restaurants purchase from farms that follow fair labor practices. In the “Find Restaurant” 
section users can view a map where the restaurants that have been identified for this project have 
been pinned on the map based on level of transparency, with green being the most readily 
available with information to yellow which provides basic information. The user can click on a 
pin to find out more information about this location. The pin info will link to a restaurant profile 
screen which includes a fairness rating (fed by consumers), information on where they purchase 
their produce, and comments from other consumers as to how they feel about this restaurant’s 
participation in the program. If the user is looking for a particular type of restaurant from this 
selective pool, there is the option to filter what is displayed on the map. They can filter by type of 
cuisine, budget, and whether the restaurant is open now, has a drive thru or provides take out.

5.2    Platform

To make this selection process as convenient as possible it was determined that a mobile device 
would be the best platform for this product. This would allow users the ability to make informed 
decisions while on the go and provide fluid functionality.
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5.3    Data Management

In order to supply content to the application, a database of accumulated knowledge is needed to 
provide the best information. Currently this system does not exist for the scope of our project. 
This data would include feedback from users on these selected restaurants, information from 
restaurants on where they purchase their produce, information on the farms and how they treat 
their farm workers, and if a distributor is involved, information on how the distributor works 
with both farms and restaurants.

6. Proof-of-Principle Prototype Design

Based on data collected on how users make choices in their food selection, we developed a 
mock-up of the basic screen to satisfy the needs of the user. The paper prototypes were then 
provided to the user for testing. Once we had feedback, interactive online prototypes were 
developed for further testing and demonstration for the developer.

6.1    Original Design

To determine a paper mock up of the functionality of the application we began by assessing the 
information from the case studies, determining what were the most important elements from this 
data. This included finding restaurants within the area, providing a method for users on the go, 
and allowing for quick filtering of the factors the user was already interested in when selecting a 
restaurant.

Paper-Prototype Figure 1: Home Screen to About Screen
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Paper-Prototype Figure 2: Home Screen to Find Restaurant Screen

Paper-Prototype Figure 3: Find Restaurant Screen to Filter Options Screen
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6.2    Revised Design

After the paper prototypes were tested on users, the feedback on functionality and navigation 
through the application was assessed and a new prototype was developed. This version removes 
the random restaurant selection that users determined was not useful because of the time it would 
take to then become informed about this new location. Due to interest in more information about 
the restaurants beyond the quick snip-it in the pin pop up, a full screen informational page on 
each restaurant was included. Another significant revision included in the information page is the 
fairness score, which rates whether or not restaurants source their products from farms that 
practice fair labor.

The interactive prototype may be found here.

7. Study Limitations

During our research we were not be able to speak directly with farm workers which limited our 
ability to hear directly from our social group of interest. Instead, the input that we received was 
from the organizations assisting farm workers which was as close as we could get to learning the 
issues and concerns that are of primary importance to farm workers. Moving forward, we hope 
that continuing to work closely with the organization with whom we have already established 
contact will result in establishing relationships directly with farm workers.

There also appeared to be a lack of transparency on the part of mid to large sized distributors. 
Going forward we would like to see if we could gain more access to the information on 
distribution as well as the working conditions at the farms with whom local restaurants do 
business. We would also like to increase our number of case studies and gather more feedback 
from a larger pool of consumers in the local community.
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9. Resources

Web Sites of Interest:

Agricultural Justice Project (AJP):  http://agriculturaljusticeproject.org

CATA (El Comite de Apoyo a los Trabajadore Agricolas - The Farmworkers Support 
Committee):  http://www.cata-farmworkers.org/

CIW (Coalition of Immokolee Workers):  http://ciw-online.org/

Diner’s Guide: http://rocunited.org/dinersguide/

Eat More Produce:  http://eatmoreproduce.com/ (website coming soon)

Foursquare:  www.foursquare.com

Fresh 24:  http://www.localharvest.org/fresh-24-M55772

Hope Community Center: http://hcc-offm.org/

Latino Leadership Inc.: http://latino-leadership.org/

Local Roots:  http://www.localrootsdistribution.com/

RCMA: http://www.rcma.org/index.html

Todd’s Tomatoes Inc.: http://www.toddstomatoes.com/default.htm

3rd World Farmer: http://www.3rdworldfarmer.com/
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